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‘Is fair trade finished?’, The Guardian, 23 July 2018


https://www.theguardian.com/business/2019/jul/23/fairtrade-ethical-certification-supermarkets-sainsburys
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e ‘green’ + ‘whitewash’ (32 [E: OED)
e 'green' + 'brainwashing’ (>K[E: Marriam-Webster's College Dictionary)
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HH © Lyon and Maxwell, ‘Greenwash: Corporate Environmental Disclosure under Threat of Audit’,
Journal of Economics and Management Strategy, 20, 2011, pp. 3-41.
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‘symbolic corporate environmentalism’

H# : Frances Bowen,
After Greenwashing: Symbolic Corporate
Environmentalism and Society (2014).
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